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WHHOBAUMOHHbIA MAPKETUHT B BY 3E:
KOPNOPATUBHbBIE UHOOPMALIMOHHBIE CUCTEMbI

We have presented a brief report on the study the role of information
in the system of marketing. Established that the principal uses of in-
Sormation in marketing are online marketing and marketing software
products. The role of information in the marketing system of modern
enterprise lies in the fact that the core functions of marketing in busi-
ness today can not do without the use of information technologies,
including Internet and software products.

Hamu npoBeneHo koMmiekcHOe KaGMHETHOC H MOJIEBOE HCCIIENOBaHHE,
Kacalouleecs OpraHu3auxi HHpOpMAaTH3aLMM Ha YpoBHe By3a. B pesyneTare
66114 pelueHsl Crefyole 3a0a4yM: YTOUHEHbl TEOPETUYECKHE acleKThl BIMA-
HUA MHQOpMATH3aUMK Ha Pa3BUTHE COBPEMEHHOH 3KOHOMHKH B LIE/IOM, H BY-
30B — B YaCTHOCTH; MPOBEACH aHANM3 HANpaB/ieHHH MCHONb30BaHMA UHGOpMa-
LHOHHBIX TEXHOJIOI'HH B MADKETUHIOBOMH JIEATENbHOCTH Ha YPOBHE BY30B; NpO-
BEJIEHO IT0JIEBOE MApPKETHHI'OBOE MCCIIEAOBAHHE — JKCTEPTHBIA OMPOC CneuMa-
JIMCTOB OTJENa MapKeTHHra pa3MYHbIX BY30B; paCCYMTaH SKOHOMHUYECKHUH 3¢-
(eKT OT BHEAPEHHA KOpNOopaTHBHONH MHGOPMALIHOHHON CHCTEMBI.

YcraHoBineHo, YyT0 MHGOpMaTH3aLMA — 3TO HE CTOJILKO TEXHOJIOTMYECKHH,
CKOJIBKO CONHMATBHBIA W KYJIbTYPOJIOrH4eCKHil MPOLIECC, CBA3AHHBIA CO 3HAYMTENIb-
HBIMH M3MEHEHUAMM B oOpa3e >KM3HM HaceneHusa. B xone vHpoOpMaTH3aLHMK H3Me-
HAETCA MarepuaibHas M TeXHonornyeckas 6asa ob1iecTBa, KIHOYEBOE 3HAYEHHE Ha-
YMHAIOT UMETb PazTMYHOTO POJa YNpaRJAIOIME U aHUTUTHYECKME HHPOPMALIMOH-
HbIC CHCTEMBI, CO3IaHHble Ha 0a3e KOMIMBIOTEPHOH TEXHUKH M KOMIIBIOTEPHBIX Ce-
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Teil, MHPOPMALIHOHHO TEXHONOIHH, TEJIEKOMMYHHKALIMOHHOM CBA3H. B yacTHOCTH,
B HaCTosAlllee BpEMA Ha MPEMIPHATHAX NPAKTHKYETCS BHEJPEHME COBPEMEHHBIX
KopriopatBHbIX MHopMaLHoHHbIX cucreM (KHUC). B uenom KHC nossomstoT co-
KpaTuTh pyuHyto paboty, BpeMsa 06paboTku MHGOPMALMH, CPOKY TPHHATHA pelle-
HUH, 3aLUMTHTh YyBCTBHTEJIbHBIC IAHHBIE, TOBBICHTh HAZIEXXHOCTh PabOTHI CHCTEMBI,
npoBeCTH MH(POpMALMOHHOE 00BEIMHEHME NOApa3e/eHHH KOMMNaHHHU. BosbLIMH-
crBo KHMC, npencraBneHHbIX Ha pblHKe, BIoHaloT B ceds CRM-noacucremsl,
npeHa3HA4YEHHBIE U1 aBTOMATH3allMM M MOJNEPKH MApKETHHTOBOH NeATeNbHO-
CTH B opraHu3alMH. Takue CHCTEMBI JAIOT B pacnops>keHHe MapKeTOIOrOB KOMITa-
HUH KOMIUIEKCHYIO HH(OPMALHIO, MO3BOJISIOLLYIO TOYHO OLIEHUTh NOTEHIHAN KaX-
JIOTO KIIMEHTA M CKOHIIEHTPHPOBaTh OCHOBHOE BHHMAHHE Ha CAMbIX MePCHEKTHBHBIX
OTHOILEHHAX CEerofHs M B Oymywiem. U1 MoqaepXKKH NMPUHATHS MapKETHHIOBbIX
PelLlUeHHH KCIIONB3YIOT MapkeTHHroBsle HHGopMatmonHsle cucteMsl (MUC). Cos-
naine MHUC spsercs HeoOXOOUMBIM YCJIOBHEM TMOBbILIEHWA FMOKocTH H addek-
THBHOCTH CHCTEMBI YIIPAaBJIEHWS MNpeNIpUATHEM, MOCKONbKY OCHOBHOM 3amauei
MHC sensercs npeobpasoBanue MMerouleiics HHGOPMALIHK O COCTOSHUM O0BEKTa
MapKeTHHIa, a TAKoKe O MpOLIECCaX, MPOTEKAIOIMX B Cpelle MapKeTHHra, B opMmy,
KOTOpas MO3BOJAET MEHEDKEPY OLIEHHTH COCTOAHHE 0OBEKTa MapKeTHHIA.

BaxHo, YTO B POCCHHCKHX BYy3aX WCNOJb30BaHHE HHCTPYMEHTOB Mapke-
THHra B npouecce npuMeHenus KMC Ha 6aze MUC HaxoouTCs B CTaIHH aKTHB-
Horo GopMupoBaHHi. B maHHON CBA3M HamH pa3paboTaHbl PEKOMEHIALMH A
MOBBIEHNA 3PGEKTHBHOCTH BOBJEYEHUs HHPOPMAIMOHHBIX TEXHONOTHIA
B MapKETHHIOBYIO AEATEIbHOCTb BY30B.

H. C. Bactpakosa
OBPA3OBATEAbHbIE PECYPCbI BbICLLEN LUKOAbI

One of the actual directions of the development of vocational educati-
on now is the expansion of educational resources o higher education.
Mudltimedia technologies are, undoubtedly, one of them. The joint
system work of a teacher and students in the field of multimedia
technologies solves the problem of preparation of future professionals.

B Hacrosiee BpeMs B Pa3BUTHH OTEYECTBEHHOTO YHHBEPCHTETCKOro 06-
Pa3’0oBaHMs YETKO MPOCIIEKUBAIOTCS ClIENYIOLME TEHIEHLIAHU:

© MPU3HAHKUE LIEHHOCTH WIEH HEMpEPHIBHOrO CaMoO6pa3oBaHMA CTYHEH-
TOB B paMKax 06pa3oBaTeNsHOrO MpoOLEcca;
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