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Abstract. The article explains the increasing role of the philosophical and 

methodological reflection in the statement of creative education of managers, in un-

derstanding and integration of creative practices. It analyzes the concepts of creativity 

and creative management. Philosophical reflection is seen as an inexhaustible re-

source of creativity, as an integrating basis of the content of creative education of 

managers, and as a creative platform for its development. 
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T. A. Zaglodina 

-      

Coping strategies as a kind of creative practice 

.    -

 .   -      

 . 

Abstract. The article analyses patterns of collective creative processes. It shows 

the relevance of coping strategies as one of the types of creative practices. 

 : - ,  . 

Keywords: coping strategies, creative practice. 
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